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Table Land the Affordable Quality Plant-Based Spreads product is an advert based on margarine that does not use the regular products that most of the margarine production companies use in manufacturing their products. Their products are of two types: free from dairy products while the other reduces cholesterol. The overall message of the advert on the product is the consumption of margarine that is health-wise considerate to individuals that are either lactose intolerant or have a problem with their cholesterol levels and intake. The overall promotional message of the advertisement is meant to appeal to consumers who are checking on the products they inject into their bodies to avoid aftermaths that are bad for their health conditions. Through the products, they are determined to introduce a new brand of clients who barely get products that go hand in hand with the preferences and addresses matters of their liking.
The product advert has a brand promise to its audience. The promise is that the products they have unveiled avoid using products from dairy and ones that contain cholesterol. The brand is promising to be valid to their customers and make them a priority for their consumption choices and ingredients utilized in the product's production. I believe in the brand promise because the company is committed to providing the best quality of services to its customers to reach a high client platform base. The promise is evident as the products are unveiled to showcase the company's plan to achieve the new perspective and appeal to their customers as early as possible to invoke their preference for the two products.
The product advert targets both adults are lactose intolerant children, and does not consume items produced from dairy products. The other brand product targets individuals who check their cholesterol consumption and are concerned with their cholesterol levels, and are advised to avoid foods with their presence. The product target is specifically focused on a group of individuals who will find the product valuable and suitable for their conditions. Apart from a specific target audience, any individual can utilize the products whether they consume dairy products or their cholesterol levels are in check. The brand categorically appeals to individuals who may wish to taste products that are not from dairy ingredients.
Customers would buy the products for different purposes. Some may buy it because it is of their preference, others may buy it to get a taste of it, and others will buy it because of seeing certain individuals buying it and trying for themselves. However, most customers will buy the product because of its benefits, be it health-wise or preferences in the ingredients that make the product. The product can be used in many foods of individuals liking. The product can be spread on bread for breakfast. It can also be used as a spread while making sandwiches. Moreover, it can be used when making toast or baking different pastries of an individual's choosing.
The product appeals to the customers' image by making them reflect on their preferences and their health conditions and how the products will come in handy in assisting their situation regarding the use of margarine. In addition to that, the appeal of the products accesses health conditions related to consumptions of products and hence decided to consider individuals who may have certain reactions to ingredients and products, therefore, settling for brands that will aid in rectifying and reducing the conditions. 
Individually I would buy the products to have a new experience of a product that does not involve dairy products and assist me in monitoring my cholesterol intake. The products are worth recommending and suggesting to family and friends. This is because it may be of great help to them and maybe a product they have been longing to hit the markets and the superstores.
The advertising copy appeals to the reader in various ways. First and foremost, the advert uses words that are persuasive to a reader who comes across it. The words are specific and very simple for everyone seeing the advert to comprehend the context and the content. Moreover, the colors that have been used in the advert are bright and eye-appealing hence attracting a reader's attention while communicating the importance and utilization of the products. Besides, the presentation of the advert itself grabs a reader's attention without looking at the content provided. There is a proper and strategic use of words to create meaning and desire for the product. The packaging of the products, too, are appealing to the customers' eyes with the images and colors of the containers.
The call to action to buy lies in the slogan of the products, which is "Taste It. Love It. Spread The Word." The statement itself is attention-grabbing and appealing for an individual to have themselves the product and get to enjoy the taste and goodness it comes with. The statement appeals to the curiosity of customers and their love for new experiences from different products.
The visual graphic images correspond to the copy because the labeling of the content of the products matches that of the information provided on the contents of the product. Moreover, this is visible through the use of different colors to uniquely identify the flavor of the products. The advert captured my attention because of the colorful presentation and the use of persuasive language that drove my attention into reading and learning more about the content of the products and their benefits.




